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Manufacturers in the region are gradually feeling the impact 

of counterfeits through brand erosion, loss of sales and 

market share, the closure of factories and unfair competition. 

A number of companies in Kenya and other COMESA 

countries have been forced to close their Factories as a 

result.  According to the OECD, the value of counterfeiting 

is estimated to be in the region of $250 billion per year. 

According to Digital Coding & Tracking Association, It is 

estimated that around 12% of the global cigarette market is 

illicit, equivalent to some 660 billion cigarettes each year, 

costing national governments more than US$40 billion a year 

in lost tax revenues. According to the “East African,” 

newspaper, October, 2014, it is estimated that Manufacturers 

in the EAC region lose over $330 million annually due to 

counterfeit products, and the government loses $67 million 

in potential tax revenue. This just represents a minute of the 

costs and impact of Illicit Trade as the bulk of its forms 

remain unaccounted as goods either enter though unofficial 

or undetectable routes.  
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Innovation is the specific instrument of 
entrepreneurship. The act that endows 
resources with a new capacity to create 

wealth-  Peter Drucker 
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WCO Secretary General Kunio Mikuriya stated that: “The toxic and 

corrosive nature of illicit trade and organized transnational crime harms 

economic growth and job creation, challenges the rule of law, robs 

governments of needed revenue and threatens human rights and quality of 

life, and thus requires a strong, internationally coordinated response.” This 

is according to the World Customs Organization’s Illicit Trade Report ( 

http://www.wcoomd.org)  2013, 

Illicit trade is a global encumbrance leading to serious adverse economic and social 

impacts; including revenue losses, unfair competition, health risks, and huge 

financial loses for companies, industry and government. According to the World 

Customs Organization (WCO) Illicit Trade report 2013- the Intellectual property 

rights and health and safety programme gathers the most diverse lines of 

commodities, including clothing, accessories, foodstuffs, pharmaceuticals, 

pesticides, spare parts, construction materials, electronics. In 2013, the most 

affected industries were the pharmaceuticals, followed by electronics, food and 

beverages. The most affected products in the region include batteries, detergent 

products, ball point pens, electrical and electronic appliances, perfumes, cosmetics, 

pharmaceuticals, agrochemicals, building appliances, computer software and 

hardware, audio and visual disks, automotive spare parts, as well as alcohol and 

tobacco.  
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Automotive Scooters, engines, engine parts, body panels, air bags, windscreens, tires, bearings, shock 
absorbers, 
suspension and steering components, automatic belt tensioners, spark plugs, disc brake pads, 
clutch plates, 
oil, fi lters, oil pumps, water pumps, chassis parts, engine components, lighting products, 
belts, hoses, wiper 
blades, grilles, gasket materials, rings, interior trim, brake fluid, sealing products, wheels, 
hubs, anti-freeze, 
windshield wiper fluid 

Chemicals/pesticides  Insecticides, herbicides, fungicides, non-stick coatings 
Consumer electronics 
 

Computer components (monitors, casing, hard drives), computer equipment, webcams, remote control 
devices, 
mobile phones, TVs, CD and DVD players, loudspeakers, cameras, headsets, USB adaptors, shavers, 
hair dryers, 
irons, mixers, blenders, pressure cookers, kettles, deep fryers, lighting appliances, smoke detectors, 
clocks 

Electrical components 
 

Components used in power distribution and transformers, switchgears, motors and generators, gas, and 
hydraulic 
turbines and turbine generator sets, relays, contacts, timers, circuit breakers, fuses, distribution boards 
and 
wiring accessories, batteries 

Food, drink and 
agricultural products 
 

Fruit (kiwis), conserved vegetables, milk powder, butter, ghee, baby food, instant coffee, alcohol, 
drinks, 
candy/sweets, hi-breed corn seeds 

Pharmaceuticals 
 

Medicines used for treating cancer, HIV, malaria, osteoporosis, diabetes, hypertension, cholesterol, 
cardiovascular 
disease, obesity, infectious diseases, Alzheimer’s disease, prostate disease, erectile dysfunction, asthma 
and fungal infections; antibiotics, anti-psychotic products, steroids,  
anti-inflammatory tablets, pain killers, cough 
medicines, hormones, and vitamins; treatments for hair and weight loss 

Tobacco  Cigarettes, cigars, and snuff 
Toiletry and other 
household products 
 

Home and personal care products, including shampoos, detergents, fi ne fragrances, perfumes, 
feminine protection 
products, skin care products, deodorants, toothpaste, dental care products, shaving systems, razor 
blades; shoe polish; non-prescription medicine 

Figure 1:  Goods Subject to Illicit Trade- Adapted from UNDOC Factsheet on Illicit Trafficking of Counterfeit Goods 

 

Illicit trade refers to the supply, distribution, and sale of smuggled counterfeit goods 

or genuine products. The World Economic Forum  Global Agenda Council on Illicit 

Trade defines it as; “ trade that infringes the rules–the laws, regulations, licenses, 

taxation system, embargoes and all the procedures that countries use to organize 

trade, protect their citizens, raise the standard of living and enforce codes of ethics”. 

The core themes associated with the illicit trade are smuggling, evasion of customs 

duties and tax, tax fraud and the violation of national laws. 

- Counterfeit trade- when products that are produced without the authorization of the 

legal brand owner are traded in a market (Counterfeits, pirated products, illegal 

manufacturing). 

- Genuine products become illicit when traded in a market without having complied 

with tax and exercise regulations (Smuggling, fraud-incorrect declarations, Rules of origin 

fraud, substitution of commodities, and concealment of products). 

Various factors contribute to illicit trade, including; 
porous borders, corruption, high tax regimes, poor 
transit controls, illegal distribution networks and a high 
demand for cheap goods 
 
As a first step to counter this challenge, various 

approaches have been used under the World Customs 

Organization (WCO) which are rather product based. 

These include measures to boost the capacity of 

customs operations, risk assessments, police –customs 

cooperation and use of technology as measures for 

curbing and fighting illicit trade. COMESA’s approach 

is to have a holistic framework that provides a 

guideline for to address illicit trade through legislative 

and consumer action. Currently, there is no framework 

governing illicit trade in COMESA.  
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IN THE NEWS….. 

AFRICA LOSING BILLIONS FROM FRAUD AND TAX AVOIDANCE 

Africa is losing more than $50bn (£33bn) every year in illicit financial outflows as 
governments and multinational companies engage in fraudulent schemes aimed at avoiding 
tax payments to some of the world’s poorest countries, impeding development projects and 
denying poor people access to crucial services. 

Illegal transfers from African countries have tripled since 2001, when $20bn was siphoned 
off, according to a report released by the African Union’s (AU) high-level panel on illicit 
financial flows and the UN economic commission for Africa (Uneca). 

The report was praised by civil society groups as the first African initiative to address illicit 
outflows from the continent. 

In total, the continent lost about $850bn between 1970 and 2008, the report said. An 
estimated $217.7bn was illegally transferred out of Nigeria over that period, while Egypt lost 
$105.2bn and South Africa more than $81.8bn. 

Trade mispricing, payments between parent companies and their subsidiaries, and profit-
shifting mechanisms designed to hide revenues are all common practices by companies 
hoping to maximise profits, the study said. 

 

Read More : http://www.theguardian.com/global-development/2015/feb/02/africa-tax-avoidance-money-laundering-illicit-
financial-flows 

AU/UN PANEL REPORT PRIORITIZES CURBING TRADE-RELATED 

ILLICIT FLOWS; CALLS FOR SDGS TO FOLLOW SUIT 

 

The High Level Panel on Illicit Financial Flows from Africa launched their final report at the 

UNECA Conference Center in Addis Ababa on February 1, 2015 

WASHINGTON, DC / ADDIS ABABA, Ethiopia – Global Financial Integrity (GFI) 

welcomed a new report from the African Union (AU) and United Nations Economic 

Commission for Africa’s (UNECA) High Level Panel (HLP) on Illicit Financial Flows from 

Africa as a game-changer in the movement to curtail illicit financial flows and promote 

financial transparency. Chaired by former South African President Thabo Mbeki, the HLP’s 

final report recommends putting efforts to curtail trade-related illicit flows—constituting the 

vast majority of measurable illicit financial flows (IFFs)—foremost in African and global 

efforts to curb the ongoing illegal outflow of African wealth. 

Read more : http://www.gfintegrity.org/press-release/au-un-high-level-panel-report-prioritizes-curbing-trade-related-illicit-

flows-calls-sdgs-follow-suit/ 
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COMESA BUSINESS COUNCIL HOSTING THE 10TH 
COMESA Business Forum 

Recognising the significance of combating illicit trade; The COMESA 
Business Council is proud to be hosting the 10th COMESA Business 
Forum, which will be held under the theme, “Combating Illicit 
Trade- Taking Action for Industrial Competitiveness”, in Addis 
Ethiopia from the 25th-26th March 2015. The COMESA Business 
Forum is an annual, high level, Public Private Forum hosted alongside 
the COMESA Heads of State Summit and Council of Ministers 
providing the private sector a platform to interact with the policy 
makers.  

In COMESA, there is prevalence in counterfeits and imports of sub-
standard products resulting in losses of revenue, posing unfair 
competition and stifling of creativity and innovation and loss of trade 
and investment competitiveness for companies, and also threatening 
human health and safety in some instances. The 1st COMESA 
Regional Manufacturers dialogue held in July 2013, recommended the 
developed of measures and a strong regulatory mechanism to deal 
with illicit trade, particularly in the pharmaceutical sector. The 
experiences of the manufacturers in COMESA have led to the 
realization of the need for a proactive an inclusive approach in 
tackling Illicit trade from a regional perspective. The objective of the 
10th COMESA Business Dialogue will be the  to have a Public Private 
Dialogue leading to the development of an inclusive approach; that 
includes regulatory and consumer action in dealing with Illicit Trade 
In COMESA.  

 

Key Topics for Discussion Include: 

 Business talk- Trading in Africa- opportunities, wins, gaps and 
challenges - recommendations on curbing the bottlenecks to 
business. 

 Industrialization and black market trade; Challenges faced by 
today’s enterprises and actions that should be taken.  

 Open Shop Today, Staying Open Tomorrow-Building Sustainable 
Business enterprises through standards and quality assurance.   

 Illicit Trade and the Tobacco Industry; Counterfeit drugs and 
public safety: taking action towards human and industrial welfare.  

 Partnering with Africa to Boost the Local Industry development 

and growth of indigenous businesses 
 Illicit Financial Flows in Africa- implications on trade development 

in the region.  
 The CBC Regulatory Framework on combating Illicit Trade 
 MADE IN COMESA; Regional Branding for Industrial 

Competitiveness 

                  

HOW TO ATTEND?  

Contact the COMESA Business Council, For a Registration 
Form and Information Note;  

Email: Ms. Kudzai Madzivanyika- kmadzivanyika@comesa.int; Mrs. 
Esther Chingoma Chishya- echingoma@comesa.int   

 REGISTER NOW!!! REGISTER NOW!!!REGISTER NOW!!! 

 

  

CHINESE BUSINESSMAN NABBED FOR 

COUNTERFEITING WOOL PRODUCTS  

Lilongwe Police nabbed Chain Weging, 41,  for counterfeiting wool products 

from Sakiza Spinning Limited who are licensed by Malawi Bureau of 

Standards to produce and market Mwana Cryl and Robin wools in Malawi. 

Lilongwe Police Public Relations Officer, Kingsley Dandaula confirmed with 

Mana that Weging who is currently on bail was questioned on the charges 

and further investigations also revealed that he under declared his 

merchandise to evade tax close to K10 million. 

Dandaula said the arrest followed complaints from Sakiza Spinning Limited 

Managing Director, Shashia Mishia, that their products were being forged by 

a Chinese businessman. 

“We received a complaint that a Chinese businessman was forging some 

wool products from Sakiza Spinning Limited who said received a lot of 

complaints from customers about substandard wool and they established that 

it was coming from Weging. Police officers went on the ground and 

discovered that it was true 

http://malawivoice.com/2015/01/04/chinese-businessman-nabbed-for-counterfeiting-wool-products/  

                              

FAKE ELECTRIC CABLES, POLISH CONFISCATED 

Over K80,500 worth of counterfeit electric cables have been confiscated by 

the Zambia Bureau of Standards in Lusaka. And ZABS has also withdrawn 

632 dozens of counterfeit shoe polish worth K34, 760 with the brand name 

‘Kiwi’ from the market around the city. 

  

Photo: www.daily-mail.co.zm/?p=18637  

ZABS acting director Margeret Lungu announced in Lusaka yesterday that 

this followed a series of surveillance inspections of some outlets involved in 

the retail of electric cables used in the construction industry. Ms Lungu said 

some counterfeit cables included brand names like ‘power trust’, ‘flexible 

wires’, ‘zaks cable’ and ‘emkay cables’. 

She said such products compromised the quality of the economy, and the 

general health and wellbeing of the people, apart from endangering national 

security. 

http://zambiadailynation.com/2014/10/02/fake-electric-cables-polish-confiscated/   
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MORE IN THE NEWS………… 

                        

EVEREADY WEIGHED DOWN BY COUNTERFEITS 

Eveready, will close its manufacturing plant in Kenya after facing cut-

throat competition from cheap battery imports. At a press conference in 

Nairobi, the Nairobi Securities Exchange listed firm noted that it was no longer 

able to keep up with its core business. It will be closing its plant in Nakuru, a key 

industrial town in Kenya. 

“The closure of our plant reiterates the shift to a commercial oriented entity. It 

has taken away the long cash conversion cycles and offers the flexibility to quickly 

react to market demands whilst focusing on our core business of distribution,” 

said managing director Jackson Mutua in a statement. 

The firm has been fighting hard against counterfeit dry cells in the Kenyan 

market. Eveready’s sales plunged to 1.4 billion Kenyan shillings in 2013, while its 

net profit dipped to 45.4 million Kenyan shillings 165.5 million Kenyan shillings 

during the period. 

Hinged on a new strategy to increase efficiency by bolstering commercial 

operations, the company says it will now implement a low cost sourcing option 

for the dry cell battery product. 

http://www.cnbcafrica.com/news/east-africa/2014/09/29/eveready-down-counterfeits/ 

 

CADBURY TO SHUT NAIROBI FACTORY AT END OF 

MONTH 

 

Cadbury Kenya has announced its intention to close down its 

manufacturing plant in Nairobi this month, in what it termed as part of a 

global transformation strategy to reinvent its supply chain. The company said it 

would cease all manufacturing operations in Kenya by the end of this month and 

only retain the marketing and distribution functions of the business. It becomes 

the second firm in as many days to cease local manufacturing after Eveready Ltd 

announced the closure of its plant in Nakuru. 

http://mobile.nation.co.ke/business/Cadbury-to-shut--Nairobi-factory-at-end-of-month/-
/1950106/2471884/-/format/xhtml/-/lvvvnkz/-/index.html    

 

 

 

 

PHILLIPS LAUNCHES “BUY ORIGINAL” CAMPAIGN 

Philips has launched “Buy Original” campaign to highlight the existence of 

counterfeit products in Kenya and sub-Saharan Africa and empower consumers. 

Royal Philips has launched its “Buy Original” campaign; an informative multi-year 

outreach aimed at protecting consumers, creating awareness about counterfeit products in 

the market and educating consumers in identifying an original genuine product versus a 

counterfeit one. According to the Global Intellectual Property Centre (GIPC) world-wide, 

cross border trade in physical counterfeits alone cost the global economy USD 250 billion 

a year. In Africa, counterfeit products are posing serious concerns for local economies and 

brands who have worked hard to build reputation and consumer confidence in their 

markets. Consumers in most instances aren’t even aware that they are buying fake 

products; Philips wants to put consumers in a position that they are confident that they are 

purchasing an original Philips product. A genuine product is subject to quality and safety 

control and will protect the consumer and their family. It also provides customers the after 

sales guarantee and the peace of mind that the after-sales commitment will be honoured.  

 

                            
 
Fakes a challenge for all brands 
According to Van Dongen, the African market has become “extremely competitive” for 
brands such as Philips, with a strong influx of products from China, Japan and Korea. 
However, price sensitivity amongst African consumers is still a reality, and cheap knock-
offs pose a threat to brands. 
 
In addition to poorer product performance that could mean consumers pay more in the 
long run, Philips argues that fake products also pose a risk to consumers as they haven’t 
undergone the rigorous testing of certified products. For example, an electrical 
malfunction could result in a fire. 
 
“We need to educate the consumer and also work with various authorities to combat fakes. 
And we are focusing on how to make genuine products identifiable,” concluded Van 
Dongen 
http://www.biztechafrica.com/article/philips-launches-buy-original-campaign/9054 
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Building Sustainable Sourcing Partnerships between SMEs and 

Corporate Companies” 

A focus on market linkages between food Suppliers and Hotels in COMESA 

As a strategic response to the interests of the private sector, the COMESA Business 

Council launched a technical capacity strengthening project through the 1st CBC Local 

Sourcing Partnerships training workshop for food suppliers and procurement 

managers of two hotel groups in the region. The meeting was held from the 26th-28th 

of November 2014 In Kampala, Uganda.  

The CBC has partnered with various public and private sector stakeholders to engage 

on a one year pilot program which will build the technical capacity of SMEs to comply 

to standards and recognized food safety systems. This will ensure effective 

competition in the regional and global markets and encourage a localized stream of 

efficient African businesses into supply chains in Africa and beyond. Partnership 

agreements have already been entered into with Serena Group of Hotels- Kampala, 

Kenya and Rwanda, as well as Protea Uganda and Zambia to work with the CBC in 

supporting companies to integrate into their supply chains if they meet the standard 

requirements expected by the companies.  

For three days, from 26th-28th of November 2014, 50 food suppliers  from COMESA 

member states were trained on key standard requirements needed for them to 

competitively integrate into the Supply Chains of the hospitality and other industries- 

potential markets for SME businesses. The Training is a pilot phase and part of a 

series of trainings which will be rolled out in the COMESA member states over the 

next one year period. 

The expected result of this program is to encourage companies to source within the 

region, from efficiently managed and standardized SME suppliers, and in turn access 

inputs usually faster and cheaper as opposed to international suppliers. Local 

procurement sourcing in food supply and other areas along the value chain, greatly 

contributes to wealth creation and sustainability of the supply chains at a firm and 

regional integration levels 

The tourism sector is widely recognized as the largest service sector contributor to 

GDP and trade in the region. On the other hand agriculture remains the mainstay of 

most COMESA economies, in light of its contribution to livelihoods and employment. 

The synergies and market linkages between the two sectors with respect to food 

supply for the hotel industry offers opportunities for local 

agriculture producers to be a part of sustainable market development; and trade.   
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Do you want Information/ barrier report/membership/Participation/Partnership with CBC? Visit: 

www.comesabusinesscouncil.org info@comesabusinesscouncil.org 

 

COMESA Business Council 

COMESA Secretariat 

Ben Bella Road,Lusaka,Zambia 

P.O. Box 30051 

Tel : +260 1 229725/32; 

Lusaka, Zambia. 

                         

Introducing the COMESA Business Council  

COMESA Business Council is a business member organization, and the private sector institution of the Common 

Market of Eastern and Southern Africa. It was established to play the key role of a key platform for advocacy in the 

development, progress of the private sector in their respective economies. The CBC has been positioned as the 

recognized regional apex body of the Private Sector and Business Community. 

Mission, “To promote a unified position of engagement for the COMESA private sector- as a driving force in the 

creation of a market driven economy, effective regional integration , competitiveness, trade and investment”. 

CBC seeks to respond to the diversity of challenges and opportunities that come with such a large market such as COMESA, 

through our unique business model that is anchored on the pillars of Business and Policy advocacy, Business Intelligence and 

Development Services and Membership development. Through this, CBC has a more inclusive, participatory approach towards 

harmonizing the agendas of business and articulating them to the highest positions of decision making in the region. Most of our 

activities highlighted above; are in line with our Business and Policy advocacy strategic objectives.  

The other Key strategic pillar for CBC is BUSINESS SERVICES; to enhance member competitiveness through the provision 

of demand driven, value added fee-based services. This includes Business intelligence services, business linkages and business 

development services. CBC continuously develops platforms for trade promotion and business linkages through working with our 

national focal points, which are the leading private sector Associations in each member state, national, regional and international 

businesses and private sector Associations on various activities such as Exhibitions, Business to Business meetings, trade missions 

and Carnivals.  

The establishment of business linkages between Small, Medium Enterprises (SMEs) and large corporations (LCs) is one of the best 

ways for local firms to access markets as well as enhance their competitiveness as they can obtain critical missing assets, such as 

access to international markets, finance, technology, management skills and specialized knowledge. Linkages may take various 

forms such as joint ventures, partnerships; supplier relationships. The 9th COMESA Business Forum recommended the need for 

Creating Information and Business linkages platforms; localizing supply chains as a way of boosting the competitiveness of our 

region and fostering private sector development. The following tools are available under CBC: 

Regional Business Directory 

CBC hosts a   Business directory of the companies, associations and SMEs 

businesses in the COMESA region. Currently, the database is arranged with a 

country and product focus; and consists of over 3000 listings both companies 

and business professionals across COMESA.  The database gives you access 

 

 

 

 

 

 

Business to Business Networking  

CBC also has a variety of platforms for Business to Business networking; through exhibitions, workshops and other meetings 

which are hosted at an annual basis. Furthermore, though an online platform we also facilitate Business networking for 

partnerships, joint ventures, and investment and trade opportunities in the region. Contact us for more information on upcoming 

B2B events in the region; or for virtual linkages.  

Business Sourcing for Investors or Businesses 

CBC also facilitates partnerships or business arrangements; through souring for the right partners for your business.  

If you are looking to procure certain services or products within the region, we can contact our members and assist your company 

in identifying the right partners to do business with in the region; be it a multinational corporate or SME level. 

Marketing & Advertisement 

CBC offers advertising opportunities for companies, to feature on our website, branding opportunities at our events and 

publications. Various opportunities exist for corporate partnerships to partner on Programme activities. Partnership benefits 

includes access to COMESA policy organs through the COMESA Business Council‘s Business advocacy platforms, branding and 

visibility on website or publications.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
4 

   Website: www.comesabusinesscouncil.org 

UPCOMING EVENTS  

 Annual Board Meeting, 24th March 2015, Addis Ababa, Ethiopia  

 Annual General Meeting, 24th March 2015, Addis Ababa, Ethiopia 

 10th COMESA Business Dialogue, 25th to 26th March 2015, Addis Ababa, 
Ethiopia 

 18th COMESA Heads of States Summit, 30th to 31st March 2015, Addis Ababa, 
Ethiopia  
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